
AMA Member Benefits

Let us be of service to you as well as serving your interests!
The Australian Music Association has served the interests of the music products industry for over 40 years.  

Supporting the association contributes to a collective effort to promote our industry and the benefits of music making  
and to being our voice in a variety of activites.

Commonwealth Bank 
Alliance Partnership
Free financial health check, 
followed by preferential deals on 
leases, corporate credit cards and 
more.  Contact the AMA office.
Merchant Fees 
Offers special rates on merchant 
services. Contact 1800 730 554

Annual Market Report
A comprehensive analysis of the 
Australian music products market, 
comparing all product segments 
over the 
previous decade.
Quarterly 
summary also 
available online 
for members 
only.
A keenly studied 
publication by 
wholesalers and 
retailers alike.

MARKET REPORT

A Comprehensive Analysis of the Australian Music Products Market

2013

AMA

Music Makes the 
Difference Brochures
Outlines the educational 
benefits of learning 
music. The first 50 copies 
are free and reasonable 
prices for larger quantities.

Music is a wonderful skill for any child, 

but new research shows how 

learning music can help your child 

in so many more ways: 

• Improved reasoning capacity 
and problem solving skills 

• Improved maths and 
language performance 

• Better memory 

• Greater social & team skills

• Assisting disadvantaged 
children

•  Developing creativity

© Australian Music Association 2008 

This brochure produced by: Australian Music Association in conjunction with 
Music.Play for Life and the Australian Council of State School Organisations.  

For more information visit:  www.musicplayforlife.org
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At risk and disadvantaged students  
benefit from music participation
Research has shown that arts education, and in particular 
music, can assist the development of at risk or disadvantaged 
students.  US researchers noted increased self-concept 
amongst at risk children following their participation in an 
arts program that included music14.  

Why should my child learn music?
For many years, we have believed that children should learn 
music ‘for music’s sake’, because music was an excellent 
accomplishment and part of a well rounded, balanced 
education.  And so it is.

But these days children are expected to learn so many more 
skills and parents have begun to ask which subjects their child 
could drop.  The answer is:  not music! As music is the one 
subject that ‘uniquely contributes to the emotional, physical, 
social and cognitive growth of all students.’15

Research shows that playing music can make significant 
differences to children’s abilities related to learning, memory 
and social interactions.  Learning music can make the 
difference for your child.

When should a child start to learn music?
Any time is a good time, but the earlier the better.  The 
important thing is to match your child’s musical experiences 
with their developmental stage and to establish playing music 
as an ongoing part of their life.

From six months to around three years:  musical 
experiences are important during these years.  
Group classes where children develop 
rhythm, pitch, concepts such as high 
and low or fast and slow, and use their 
voices help a young child to internalise 
the precepts of music and prepares 
them for learning to play an instrument.

From around three years to six years:  
children’s brains and motor skills have now 
usually developed sufficiently to begin to 
consider learning to play instruments such as 
the violin, keyboard or piano.  The child’s ear 
is more fully developed, and they are learning 
to master language and abstract concepts.

From six years onwards:  by now your child’s 
fine motor skills have begun to develop 
and they can master a more wider range of 
instruments, such as a flute, percussion, guitar 
or trumpet.  Now an important consideration is 
also to find an instrument that suits your child.  
Music teachers can advise and recommend.

How can I find a music class for my child?
There are many easy ways to find a music teacher  
for your child.  Try these:

Ask at your child’s school to see if they have a music •	
program or can recommend a local music teacher or private 
music school or studio.

Contact your local musical instrument retailer who will •	
know who the local music teachers, studios and schools are.

Each State has a music teachers association, which can •	
provide lists of teachers near you.

Look in the newspapers and Yellow Pages for music studios •	
and schools offering private and group classes for children 
of all ages.

Visit •	 www.musicplayforlife.org for a list of music 
organisations around Australia, plus tips on what to look 
for when choosing a music teacher.

Aon Insurance
AON offers a range of insurance 
packages specifically for the 
music products industry at special 
member rates; rates that have saved 
our members thousands in business 
insurance. 
For a better deal on your insurance, 
contact:
Tremayne Lilly 
tremayne.lilly@aon.com 
t +61 2 8623 4297  

Melbourne 
Guitar Show
The Melbourne 
Guitar Show 
makes a real 
contribution 
to promoting 
our industry 
to our customers. It is an intense 
promotion of the guitar segment 
online in the lead up too, as well as 
driving traffic traffic after the event. 
The AMA is looking for opportunities 
to increase promotional activities.

www.australianmusician.com.au/
Melbourne-Guitar-Show

For more information on AMA membership, please visit our website: 

www.australianmusic.asn.au

AMA Office
PO Box 1035, Huntingdale Vic 3166
Phone  03 9254 1019

info@australianmusic.asn.au
www.australianmusic.asn.au

ABN 58 026 169 284

AMA Events
Whether it be trade 
events like the AMP 
Conference or AMAC 
or our public shows promoting 
guitars, drums & percussion 
and electronic instruments, the 
AMA continually 
has served the 
changing needs of 
the music products 
family. 

Australian Musician Online! 
Australia’s longest running 
music magazine is online - 
published by the AMA since 1995, 
Australian Musician offers exclusive 
opportunities for members to 
profile their products and services 
and promotes 
our industry and 
events to our 
customers. Great deals for members 
- the best banner rates on the web 
in our sector. Australian Musician is 
supported by an active social media 
platform. Like us on Facebook and 
join the conversation.
australianmusician.com.au

Weekend 
Warriors
The AMA 
initiated the 
Weekend Warriors market building 
program in Australia. Now in 
partnership with Recreational Music 
Making Australia, we make the 
program available and accessible 
exclusively to members. 

weekendwarriors.org.au

AMA Website 
Thousands 
of visitors 
searching for 
your store and 
for the best 
brands in the 
industry. Comprehensive end-
user section ‘Buying a Musical 
Instrument’, Member’s Only section 
with Industry Market Reports, 
training aids and other valuable 
content.
australianmusic.asn.au

AMA Communications
The AMA communicates to 
members through its monthly 
e-news and regular 
e-Alerts newsletter 
and and on behalf 
of members 
through online 
and social media 
channels. 
Like us on 
Facebook. 

/AustralianMusic

 

Welcome to our Association newsletter for Autumn 2012. The year has already 
shown that it is very different to 2011. Excitement and interest in Making Music 
does seem to be re emerging in the community. Just look at all the Festivals 
and Music programs that are running all over the country. As an Association 
we can together capture that interest and grow it. 

As Merchants we have to be even more clever and be prepared to meet the 
demands of the very informed consumer. The effect of the high Dollar in 
Australia is starting to level out for the Traders. The dollar did rise rapidly in 
2011 and left a big void between what consumers could buy for on line and 
what Traders had paid on their forward cover. Now there has been price 
adjustments with promotions put into place to counteract that. The consumer has never had it better. We 
need to be sure that we are prepared to ride the situation confidently. Make sure our people are looking 
at the good things about being in the Music Products business. Plus be sure that the message does get 
to the consumer that we really are on their side and want them to enjoy their instruments to develop 
great music skills. 

At the NAMM show in January I was proud to be able to represent Australia at the International Coalition 
Meeting. There is a summary and photo later in this newsletter. The great thing about being in the United 
States is that they are so positive. Lets face it 92% are still employed. They have an election year this 
year which means much money will be circulated in the sensational campaigns that the candidates run. 
The NAMM show itself had record pre registrations (over 90,000). Numbers were up by 8% overall. It is 
also becoming an important International show with International registrations up by 13%. Our challenge 
this year is to follow the lead and get our AMAC back on track. 

In February we had an item packed AMA committee meeting. A summary was sent to you by enews and 
another summary is in this newsletter. We are so fortunate to have such great committee members and 
the support of their companies to ensure that AMA continues to grow and be effective for the industry. 
We are also fortunate to have the support of so many members. Thank you for being part of the work 
that we can do for our Industry. There are new members joining every week and soon we hope to regain 
the numbers we had in 2010. In September AMAC will give us the opportunity to come together and 
really explore the benefits of having our own Association for the development of our businesses. 

On March 2nd I attended a meeting of The Low Value Parcel Processing Task Force. This is the next 
step from the Productivity Commission report on the Retail Industry and the continuing debate about the 
$1000 threshold on imports. They have to report to Government in July and are calling for information up 
till May. Like we did successfully last year, AMA will be active in supplying details and your comments 
are welcome in the preparation. Please check the frame of reference on our AMA website. Emails to the 
Secretariat would be well received. 

Our next full committee meeting is on May 2. In the meantime the sub committees are in full action with 
AMAC, Government relations, Publications, and membership matters. Special thanks again to all the 
Committee members for their dedication and effort. Special thanks also goes to our new Secretariat, 
Glenys and Richard at Stockdale ACS who have picked up very quickly the role and are doing an 
exceptional job. Please watch the enews bulletins for the regular updates in the months to come. 

Happy selling, 

Bernie Capicchiano 

President 
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AMAC 2012 Bookings Now Open* 
AMAC 2012 will be held at Jupiters Gold Coast on 8, 9 & 10 September 2012.  
*Advance exhibitor bookings for AMA paid up members 16 - 30 March. Bookings open to non members after 30 March. 

This year all information and forms are online. The website contains links for Exhibitors, Attendees, Bookings, Accommodation and General 
Information. The Exhibitor Prospectus and the Exhibitor Manual will be available on the website for download. 

AMAC will begin with a special program on the afternoon of Saturday 8th. The Trade Show will open on Sunday 9th and Monday 10th. 

www.AMAConvention.com.au 
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Letter from the President 

Welcome new 
members 
including: 
Osprey Enterprises 

(Associate Member) Guitar 
teaching and repairs based 
in Wingham NSW 

Somerset Music Pty Ltd 
(Retail Member) Retail 
store based in Narellan 
NSW 



Your Association’s contribution to the music products industry contains many highlights

The AMA is not a thing, or a person, or a committee - it is YOU! 
It belongs to the members! The people who make Music making possible – there will always be 

a YOU! As long as there is music and musicians. We all benefit from having a collective voice.

Your association brings 
the industry together and 
helps fertilise the ground 
on which to do business 
• Since the 70’s the AMA has played an 

active role in representing the interests 
of the music products trade and the 
music merchants of Australia. From 
small hotel meetings to large scale 
events at the major exhibition centres, 
the AMA has always provided a trade 
show forum. 

• Organised over 30 trade shows from 
the Australian Music Expo, Australian 
International Music Shows and the 
AMAC Conventions to the Melbourne 
Guitar and Sydney Drum & Percussion 
Shows and the AMP Conference.

Your association promotes music 
making 
• There have been many promotions 

large scale and small over a long period 
that your association has initiated 
and run. Music Play for Life with Life 
Be In It, Music Week, International 
Guitar Month, seven Australian 
International Music Shows, 
Melbourne Music Expos, Weekend 
Warriors programs, Melbourne Guitar 
Show, Sydney Drum & Percussion 
Show, Make Music Day and more. 

• The AMA produced our own industry 
end-user magazine, Australian 
Musician from 1995 – 2012, and from 
2013 to now it has grown as an online 
only magazine. Australian Musician 
is supported by active social media 
promoting our members’ products 
and the people that play them. 
Super-Cheap banner ad rates apply, 
and we welcome all your products PR.

• The AMA website helps our members 
to be found online. It provides a 
central products database of member’s 
products, dealer profiles, locations 
and weblinks. And we’re social too, 
promoting the music making message 
and promoting music retailers with our 

‘Ask Your Local Music Store Campaign’. 

• Brought the Weekend Warriors concept 
to Australia creating thousands of 
customers, and now supporting the 
accessibility of the program to its 
member retailers. 

• Funded the establishment of Music 
play for Life, created the concept 
and promoted the funding of Music 
Count Us In by the Government- over 
500,000 kids each year benefit from 
this program, it involves around 
20,000 teachers and is the biggest 
provider of professional development 
in music for teaching in the country. 
Funded by the Federal government for 
the next two years.

Your association Advocates for 
music education 
• Drafted the Terms of reference for 

the National Review of School Music 
Education (2005). 

• Managed the National Music 
Workshop on behalf of the Federal 
Government (2006) - significantly 
contributed to the development of 
the National Curriculum in Music. 

• Presented to both the Standing 
Senate and House of Representative 
Standing committees on Music 
Education. 

• In 2013, contributed to the Victorian 
Music Education Parliamentary Inquiry 
and is working with the sector to 
support the implementation of its 
important recommendations. 

• Since 2010 and with NAMM support 
the AMA has facilitated the funding 
to roll out Musical Futures in Australia 
with nearly 900 schools now involved 
and national reach is achievable. This 
program has seen more than 300,000 
students exposed to a contemporary 
music program - funding of $200,000 
secured from the NAMM Foundation 
to establish Musical Futures in 
Australia,  an alternative teaching 
curriculum particularly for primary 

level. The Victorian Government has 
invested in a three-year funding 
program to train more teachers in 
Musical Futures.

Your association fights 
the good fights 
• The AMA fought hard for the abolition 

of the low value GST threshold on 
imports

• We led the reinstatement of the Guitar 
Making and Maintenance Cert III and 
IV in Victoria by working on a task force 
with government. 

• We represent the industry in the lobby 
effort to get an exemption for musical 
instruments from the CITES regulation 
on rosewood movement

Your association informs our 
industry, government and the 
end user 
• Produced Annual Reports and 

quarterly web stats and archives 
industry statistical trends since 1998. 

• Funded Attitudes to Music surveys to 
identify market opportunities. 

• Established numerous partnerships 
with music organisations including 
NAMM, Music Council of Australia, 
Music Play for Life and many 
more, and represents our industry 
internationally as a member of 
the International Coordinating 
Committee. 

• Been responsible for millions of media 
impressions promoting the benefits 
of music making and music education 
surrounding Music Count Us In, 
Weekend Warriors, National Review 
of Music Education and public music 
shows. 

www.australianmusic.asn.au


